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During the first quarter, CanWest successfully 
completed the initial public offering of its 
newspaper and online operations, thus marking 
another important step in a five year program 
to rebuild CanWest’s financial capacity. Interest 
charges in the quarter were down $21 million 
relative to the same period last year due to the 
Company’s improved balance sheet. Earnings 
in the quarter after adjusting for non-recurring 
charges related to the early retirement of certain 
corporate debt and the gain resulting from the 
CanWest MediaWorks Income Fund transaction 
were $82 million or $0.46 per share compared 
to $96 million or $0.54 per share in the same 
period last year. Operationally, our first quarter 
results reflect the varying market conditions 
across our properties. Revenues at our Canadian 
newspaper and online operations continued to 
demonstrate strong performance with increases 
of 5% in the quarter. Conventional television in 
Canada was soft in the first quarter reflecting 
a combination of difficult market conditions 
for the sector, the time lag in which ratings 
gains achieved over the past two quarters will 
be translated into higher revenues anticipated 
for fiscal 2007 and 2008, and higher program 
investments. The Company continues to focus 
on improving the competitive positions of Global 
and CH. CanWest’s specialty television channels 
posted healthy profit increases in the quarter. 
Performance at the National Post improved 
significantly in the quarter with operating results 
up 35% over last year. 
  While the advertising market conditions in 
our international operations were not as robust 
as past years, during which time our operations 
averaged double digit growth rates in revenues 
and EBITDA, contributions from our international 
operations remained solid this quarter. The 
strengthening Canadian currency had a negative 
impact on consolidated results. We expect over 
the course of the year that the operations in 
Australia, New Zealand and Ireland will continue 
to generate strong EBITDA at industry leading 
margins in their respective markets. 
  As the Company continues to position itself 

for improved growth prospects, investments were 
made in a number of areas in the Canadian 
operations. This includes additional investment 
in programming at Global Television in order 
to return it to a position of ratings dominance, 
investment in free daily publications geared 
to younger readers relative to our metro 
daily newspapers, and the upgrading of our 
infrastructure to digital platforms. 
  In Australia, TEN successfully completed 
the private placement of A$150 million 10 
year senior notes in the US debt market at 
attractive rates in December 2005, which further 
strengthens the TEN balance sheet and provides 
financial flexibility for future growth opportunities. 
CanWest received interim dividends and interest 
on its subordinated debentures from TEN in the 
aggregate amount of A$63.5 million in  
December, 2005. 
  TEN’s out-of-home advertising company, 
Eye Corp., continued its expansion in Asia Pacific 
as it was awarded the contract by the Singapore 
Airport Authority to manage the advertising 
concession at the Changi International Airport 
starting in January 2006. TEN posted revenue 
and EBITDA results in the quarter that were 
the second best ever for the company although 
its year-over-year comparisons were down. The 
TEN Television Network maintained its strong 
hold on the number one position in its target 
16-39 year old demographic. TEN continues to 
exercise strong cost management, maintaining its 
Australian industry-leading 43% margins.
  In New Zealand, TV3’s flagship news 
program 3 News won the prestigious Qantas 
Television Award for the best news program in 
New Zealand and along with Campbell Live, 
led the way to the highest prime time ratings in 
the network’s history. Similar to the market in 
Australia, growth rates in the advertising market 
began to decelerate relative to the last couple 
of years. CanWest MediaWorks (NZ) Limited 
grew revenues 4%, on a local currency basis, for 
the quarter year-over-year. Due to a conscious 
decision to broadcast more local programming 
during the quarter on TV3, EBITDA declined for 

the quarter but we expect that EBITDA for the 
year will improve over last year.
  In Canada, revenue gains of 5% for 
the newspaper and online operations were 
favorable for the first quarter. The strategy of 
offering additional products, inserts and online 
advertising, to our clients is paying off as sales 
of these products accounted for roughly 35% 
of the overall increase in newspaper and online 
revenues for the quarter. Initiatives targeted 
at reaching the youth market continue to take 
shape with the free publications, Dose and 
Metro, gaining increasing attention with its 
audience. Dose is now read on a daily basis 
by 240,000 young Canadians in Vancouver, 
Toronto, Calgary, Edmonton and Ottawa. Dose 
is also beginning to clearly differentiate itself 
from the other free commuter dailies as over 
two-thirds of its consumers read the product after 
11 am, well past the morning commute times. 
We re-launched canada.com, Canada’s leading 
online news, entertainment and information site, 
on a new platform providing consumers more 
interactive features, a new online auto portal, 
driving.ca, more video programming and new 
search capabilities from Google.
  Investments made in launching new online 
products and in development businesses, Dose 
and Metro, resulted in a decline in newspaper 
and online EBITDA compared to last year. 
Management continues to work to improve 
EBITDA with a focus on cost control and the 
continued development of its new businesses. 
  This was a difficult quarter in Canadian 
broadcast television due to the market and 
business conditions outlined earlier. The senior 
leadership team at our broadcast operations is 
focused on improving the competitive positions 
of Global and CH. Investments in programming 
over the past year have begun to show promising 
results as Global’s prime-time ratings in it core 
demographic adults 18-49 are steadily improving 
this fall relative to the spring of the 2005 
calendar year. Importantly, this ratings growth 
has also outpaced that of our main competitors 
during the same period. Ratings performance 
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at our news properties, in which we made a 
strategic decision to invest in several years ago, 
continue to demonstrate growth especially in 
Vancouver and Toronto. 
  In keeping with one of our core values 
of giving back to the community, CanWest 
announced a major partnership with Carleton 
University and the King Family of Calgary on the 
creation of the Diane King Stuemer fellowship. 
The fellowship will provide a unique opportunity 
for a graduating Carleton University student 
to a full year of reporting on world issues at 
the Ottawa Citizen. CanWest also announced 
a $1 million donation to media studies at the 
University of Western Ontario which will include 
the permanent endowment for the CanWest 
Global Fellowship in Media and the David 
Vienneau Journalism Scholarship, honoring the 
late Western Graduate and Global Ottawa Bureau 
Chief who defined excellence in journalism.

Respectfully Submitted,

LEONARD ASPER
PRESIDENT AND CEO
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MANAGEMENT’S DISCUSSION AND ANALYSIS

Management’s Discussion and Analysis 
FOR THE THREE MONTHS ENDED NOVEMBER 30, 2005

JANUARY 12, 2006

Overview 
CanWest is an international media company with 
interests in television, publishing, radio, specialty 
cable channels, outdoor advertising and Internet 
websites in Canada, Australia, New Zealand and 
Ireland. In each of our markets we seek to 
develop a broad media platform that enables  
us to provide a multimedia product offering to  
our customers. 
  On October 13, 2005, CanWest 
MediaWorks Income Fund (the “Fund”) 
completed its $550 million initial public offering. 
On the completion of the Fund’s initial public 
offering, CanWest transferred its Canadian 
newspaper and online media businesses, with 
the exception of the National Post, to CanWest 
MediaWorks Limited Partnership (the “Limited 
Partnership”) in exchange for units and 
indebtedness of the Limited Partnership. 
Substantially all of the indebtedness was repaid 
by the Limited Partnership using $517 million in 
net proceeds of the Fund’s initial public offering, 
together with $823 million advanced under the 
Limited Partnership’s new $1 billion credit 
facility. As a consequence, the Fund now holds a 
25.8% equity interest in the Limited Partnership, 
with CanWest holding the remaining 74.2%. We 
continue to consolidate the results of the 
operations of the Limited Partnership.
  This interim discussion should be read in 
conjunction with the Management Discussion 
and Analysis contained in our annual report for 
the year ended August 31, 2005, which is filed 
on SEDAR at www.sedar.com.

Key factors affecting segment revenues 
and operating income 

TELEVISION 

We have four television segments, one for each 
country in which we carry on such operations. 
Our Canadian television segment includes our  
television networks in Canada as well as specialty 
channels and two radio stations. Our New 
Zealand and Irish television segments cover our 
television operations in those countries. Our 
Australian television segment includes our interest 
in TEN Group Pty Limited (“TEN Group”), which 
owns and operates TEN Television Network 
(“Network TEN”).
  We generate the majority of our television  
revenues from the sale of advertising, with the 
remainder generated from subscriber revenues 
earned by our specialty channels and the sale of 
broadcast rights to our programming. Demand for 
television advertising is driven primarily by 
advertisers in the packaged goods, automotive, 
retail and entertainment industries and is strongly 
influenced by general economic conditions. The 
attractiveness of our programs to advertisers and 
the rates we charge are primarily a function of the 
size and demographics of our viewing audience. 
The dependence of our advertising revenues on 
the ratings performance of our television programs 
makes our television revenues less predictable 
than our publishing revenues. 
  Canadian television advertising revenues 
decreased 7% for the three months ended 
November 30, 2005, compared to the same 
period in fiscal 2005. Ratings have improved 
since spring 2005 and we have consistently had 
nine programs in the top twenty programs in the 

Toronto market and eight programs in the top 
twenty programs in the Vancouver market. While 
we expect to benefit from the improvement in 
ratings in fiscal 2007, revenues for the balance of 
fiscal 2006 are expected to fall short of the 
comparable period last year. 
  Our Australian television segment continued 
to perform well in the three months ended 
November 30, 2005 as it recorded its second 
highest revenue ever in a quarter and maintained 
its number one ratings within its targeted 
demographics. However, the first quarter of fiscal 
2005 was Network TEN’s best quarter ever and as 
projected, the advertising market has softened in 
Australia and revenues decreased compared to 
the same period in fiscal 2005, with local 
currency revenues down 4%. The effect of the 
weakening local currency relative to the Canadian 
dollar added to the decreases in revenue for the 
three months ended November 30, 2005 by 3%. 
While the market continues to be short and 
difficult to predict Network TEN believes the 
television advertising market in Australia will show 
growth in calendar 2006. Our New Zealand 
television segment continued to perform well in 
the three months ended November 30, 2005 as 
compared to the same period in fiscal 2005 with 
local currency revenues up by 4%. The effect of 
the weakening local currency relative to the 
Canadian dollar offset the revenue increases by 
3%, when the local currency is converted into 
Canadian dollars. We expect revenues in local 
currencies to continue to increase during 2006 
and that increased ratings in our television 
networks will act as a buffer against any economic 
softening which may occur during fiscal 2006. In 
our Irish television segment, revenues in local 

Certain statements in this report may constitute forward-looking statements. Such forward-looking 

statements involve risks, uncertainties and other factors which may cause actual results, performance 

or achievements of the Company to be materially different from any future results, performance or 

achievements expressed or implied by such forward-looking statements. Many of these factors are beyond 

the control of the Company. Consequently, all forward-looking statements made in this Management 

Discussion and Analysis or the Company’s documents referred to herein are qualified by this cautionary 

statement and there can be no assurance that actual results or developments anticipated by the Company 

will be realized.
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currency for the three months ended November 
30, 2005 showed growth of 18%, as compared to 
the same period last year due to the strong 
advertising market within Ireland.
  Our principal television operating expenses 
are programming costs and employee salaries. 
For the three months ended November 30, 2005, 
segment operating expenses increased by 9% in 
Canada as compared to the same period last 
year, primarily as a result of increased promotion 
and programming costs. In Canada, we expect 
this trend to continue throughout the remainder of 
fiscal 2006 as we continue to invest in and 
promote our program schedule. For the three 
months ended November 30, 2005, segment 
operating expenses in local currency, in Australia, 
increased by 3% as compared to the same period 
last year, reflecting increased programming costs. 
In New Zealand, segment operating expenses for 
the three months in local currency increased by 
17%, as compared to the same period in the prior 
year as a result of increased programming costs 
due the focus on local programming in the first 
three months of fiscal 2006. We expect that the 
trend in the first three months of the fiscal year 
will reverse over the remaining of fiscal 2006. For 
the three months ended November 30, 2005,  
our Irish television segment operating expenses 
increased 5%, as compared to the same period 
last year. 

PUBLISHING AND ONLINE 

Our publishing and online segment includes our 
Canadian newspaper operations as well as our 
internet operations including the canada.com web 
portal. Our publishing and online revenues are 
primarily earned from newspaper advertising and 
circulation revenues from our newspapers in 
Canada. Our newspaper and online advertising 
revenues are a function of the volume or linage of 
advertising sold and the rates we charge. 
Circulation revenues are produced from home-
delivery subscriptions for our newspapers and 
single-copy sales at retail outlets and vending 
machines and are a function of the number of 
newspapers we sell and the average per-copy 
prices we charge. 
  Advertising and circulation revenues for the 
publishing and online operations were 5% higher 

for the three months ended November 30, 2005 
compared to the same period in fiscal 2005. The 
increase in advertising revenues resulted from 
advertising rate increases as well as from growth 
in online classified revenues, which increased to 
$5 million for the three months ended November 
30, 2005 compared to $2 million for the same 
period in fiscal 2005. Average daily newspaper 
circulation in Canada has declined, although the 
decline in circulation has been offset by an 
increase in the median sale price for a weekday 
edition of a Canadian daily newspaper. We believe 
that the circulation revenues of the publishing 
operations are reflective of this general trend in 
the newspaper industry. Circulation revenues were 
unchanged for the three months ended November 
30, 2005 compared to the same period in fiscal 
2005, as declines in circulation volumes were 
offset by higher per copy prices. Circulation 
revenues constitute approximately 18% of total 
first quarter publishing and online revenues and 
approximately 20% on an annualized basis. For 
the remainder of fiscal 2006, advertising revenues 
are expected to continue this trend, primarily as a 
result of rate increases, growth in insert volumes 
as well as from significant increases in online 
advertising. Circulation revenues are expected to 
be consistent with 2005.
  The principal operating expenses for 
publishing and online are salaries, newsprint and 
distribution expenses. Operating expenses 
increased by 8% in the three months ended 
November 30, 2005 compared to the same 
period in fiscal 2005, primarily as a result of 
increased payroll and distribution costs. Newsprint 
expense for the three months ended November 
30, 2005 was unchanged as a result of reduced 
volume offset by a small increase in newsprint 
price. For the remainder of fiscal 2006, expenses 
are generally expected to increase moderately. 
Salary costs will increase due to increases in 
staffing to support certain key initiatives (e.g. 
increased online product offerings) and due to 
normal wage escalation. Newsprint expense trend 
is to continue to increase when compared to fiscal 
2005 as result of increased newsprint pricing. 
Finally, increased fuel prices and insert volumes are 
expected to result in increased distribution costs. 

RADIO 

Our radio segment consists of our radio operations 
in New Zealand, which earn substantially all of their 
revenues from advertising. Radio advertising 
revenues are a function of overall radio advertising 
demand and advertising rates. Radio advertising 
rates are determined based on the number and 
demographics of our listeners. Our radio segment 
revenues increased 3% in local currency for the 
three months ended November 30, 2005, as 
compared to the same period in the prior fiscal 
year reflecting strong growth in radio advertising 
expenditures in New Zealand. In addition, a weaker 
New Zealand currency decreased its contribution by 
3% for the three months. We expect revenues in 
local currencies to continue to increase during 
2006 and the impact of any economic softening to 
be minimal. 
  The principal operating expenses in the radio 
segment are salaries, marketing costs and music 
royalties. Segment operating expenses in local 
currency increased 8% for the three months ended 
November 30, 2005 as compared to the same 
period in fiscal 2005, due to the continued start up 
costs associated with Radio Live. As a result of the 
weakened New Zealand currency, this increase was 
only 3% for the three months on translation to 
Canadian dollars. 

OUTDOOR ADVERTISING 

Our outdoor advertising segment consists of TEN 
Group’s wholly-owned subsidiary, Eye Corp. Eye 
Corp. generates its revenue from the sale of out-
of-home advertising. Eye Corp.’s advertising 
revenues are a function of overall outdoor 
advertising demand and rates. Eye Corp.’s 
advertising rates are primarily a function of the 
number and demographics of the audience for 
Eye Corp.’s displays. Segment revenues increased 
by 3% for the three months ended November 30, 
2005 as compared to the same period in fiscal 
2005, reflecting increases in airport terminal 
advertising sales with increased air travel and 
increases in rates and inventories. During the 
quarter, Eye Corp. announced it was successful in 
its bids for the advertising concessions at 
Singapore’s Changi Airport and the new terminal 
at Adelaide Airport. The principal operating 
expenses in this segment are salaries, site rental 
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costs and production expenses. Segment 
operating expenses have increased by 5% for the 
three months ended November 30, 2005 from the 
same period in fiscal 2005 as we continued to 
invest in expansion opportunities. We expect that 
growth in revenues and expenses of our outdoor 
advertising segment will continue at approximately 
the same rate for the remainder of fiscal 2006.

Foreign currency effects

Our Australia, New Zealand, and Ireland operations 
expose our segment revenues and operating expenses 
to fluctuations between the Canadian dollar and 
the Australian dollar, New Zealand dollar and the 
Euro respectively. A decline in value of the Canadian 
dollar against those currencies increases the Canadian 
dollar equivalent of the revenues and expenses we 
record in those currencies. An increase in the 
Canadian dollar has the opposite effect. During the 
three months of fiscal 2005, the Canadian dollar 
appreciated against the Australian dollar, the New 
Zealand dollar and the Euro by 3%, 3% and 9%, 
respectively, as compared to currency translation 
rated for the same period in the prior year.

Seasonality

Our advertising revenues are seasonal. Revenues 
are typically highest in the first and third quarters, 
while expenses are relatively constant throughout 
the year. 

Critical accounting policies  
and estimates 
There are no significant changes in the 
Company’s accounting policies or estimates 
since August 31, 2005 as described in the 
Management Discussion and Analysis in the 
Company’s 2005 Annual Report.

Operating results 

Introductory note 

•  Segment operating profit. In the discussion 
that follows, we provide information concerning 
our segment operating profit. See note 12 to 
our interim consolidated financial statements 
for the three months ended November 30, 
2005. Management utilizes segment operating 

profit as a measure of segment profitability in 
making strategic resource allocations.

•  Operating income before amortization. 
We also discuss our consolidated operating 
income before amortization. We provide 
this measure because we and our lenders 
and investors use operating income before 
amortization to measure performance against 
our various leverage covenants. Operating 
income before amortization is not a recognized 
measure of financial performance under 
Canadian generally accepted accounting 
principles (GAAP). Investors are cautioned 
that operating income before amortization 
should not be construed as an alternative to 
net earnings determined in accordance with 
GAAP as an indicator of our performance. 
Our method of calculating operating income 
before amortization may differ from other 
companies and, accordingly, operating income 
before amortization may not be comparable 
to measures used by other companies. A 
reconciliation of operating income before 
amortization to net earnings, which is the 
most closely comparable GAAP measure is set 
forth below under “Reconciliation of Non-GAAP 
Financial Measures” section of this report.

MANAGEMENT’S DISCUSSION AND ANALYSIS
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Consolidated results
Revenues. Consolidated revenues decreased 
by $13 million or 1% to $860 million for the 
three months ended November 30, 2005 from 
consolidated revenues of $873 million for the 
same period in fiscal 2005. Revenues for the first 
quarter reflected a 4% decrease in revenues from 
international media operations, a 7% decrease in 
Canadian television revenues and a 5% increase in 
Canadian Publishing and Online revenues.

Operating expenses. Consolidated operating 
expenses (including selling, general, and 
administrative expenses) before amortization 
increased $38 million or 7% to $621 million.  
This increase reflects expense increases in all 
operating segments. 

Operating income before amortization. 
Consolidated operating income before amortization 
decreased by 18% to $239 million for the three 

months ended November 30, 2005 from $290 
million for the same period last year. The decrease 
in operating income before amortization reflects 
reduced operating results from all business units 
with the exception of TV3 Ireland and the impact of 
the strengthening Canadian dollar on conversion of 
results of our international media operations.

Amortization. Amortization of intangibles was $6 
million in the first quarter of fiscal 2006 compared 
to $5 million in the first quarter of 2005, reflecting 
the acquisitions made during 2005. Amortization 
of property plant and equipment was $24 million 
in the first quarter of fiscal 2006 compared to $22 
million in the first quarter of fiscal 2005, reflecting 
additions made during fiscal 2005.

Interest expense. Interest expense was $53 
million for the three months ended November 30, 
2005 compared to $73 million in the previous 
year, reflecting a reduced level of debt as well 
as reduced interest rates achieved through our 

repayment and refinancing of debt in fiscal 2006 
and in fiscal 2005. 

Interest rate and foreign currency swap losses. 
For the three months ended November 30, 2005, 
we recorded a $121 million loss to adjust the book 
value of certain swap instruments to fair value at 
the balance sheet date. Swaps that do not qualify 
for hedge accounting, primarily because the related 
debt has been settled, are marked to fair value 
through earnings. There was a substantial increase 
in the notional amount of such overhanging swaps 
in the period as a result of the debt settled. A 
number of swaps were also settled in the period as 
described in the liquidity and capital resources and 
financial instruments section, which will reduce 
our exposure to future fluctuations in fair value. 
This compared to a loss of $45 million for the first 
quarter of fiscal 2005. 

Foreign exchange losses. We recorded net 
foreign exchange losses of $1 million in the three 

Results of operations for the three months ended November 30, 2005
The following is a table of segmented results for the three months ended November 30, 2005 and 
November 30, 2004. See note 12 to our interim consolidated financial statements:

 Revenue  Segment operating profit 

  2005 2004  2005 2004
  $000 $000 $000 $000

Operating segments

Publishing and Online–Canada 341,298 325,759 81,624  85,651
Television    
 Canada 187,075 200,281 28,970 55,492
 Australia  230,696 246,851 104,490 120,192
 New Zealand 36,100 35,751 12,275 14,529
 Ireland 12,046 11,321 5,725 4,641
  465,917 494,204 151,460 194,854

Radio – New Zealand 23,572 23,763 7,018 7,738
Outdoor – Australia 29,674 28,904 7,469 7,793
Corporate and other - - (8,657) (6,431)

Total 860,461 872,630 238,914 289,605
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months ended November 30, 2005. This reflects 
a loss on translation of U.S. dollar denominated 
balances partially offset by a gain that arose 
on the translation of a portion of our U.S. debt 
which is not hedged. For the three months ended 
November 30, 2004, we had net foreign exchange 
gains of $10 million of which $5 million arose on 
the translation of a portion of our U.S. dollar debt 
which is not hedged.

Investment gains. For the three months ended 
November 30, 2005, we recorded an investment 
gain of $85 million, compared to $2 million gain 
for the same period the previous year. The gain 
in 2006 relates to the dilution gain of $84 million 
recorded on the sale of 25.8% of the Limited 
Partnership to the CanWest MediaWorks Income 
Fund and a gain of $1 million on the disposal of 
non-core assets. The gain in 2005 was primarily 
due to gains on disposal of non-core assets.

Loss on debt extinguishment. Using the proceeds 
from the CanWest MediaWorks Income Fund 
initial public offering and borrowings from our new 
credit facilities, we completed a tender offer and 
consent solicitation through which we repaid our 
senior credit facilities and retired substantially all of 
our 10.625% Subordinated Debentures due May 
2011 and our 7.625% Subordinated Debentures 
due April 2013. The excess of the cost of the 
tender offer and consent solicitation over the book 
value of the old debt together with certain costs 
of settling the debt has been charged to earnings 
for the three months ended November 30, 2005 
as a loss on debt extinguishment of $117 million. 
During the first quarter of 2005, we exchanges our 
12.125% Junior Subordinated Notes for the 8% 
Senior Subordinated Notes and recorded a loss on 
debt extinguishment of $44 million.

Income taxes. Our income tax recovery was $70 
million for the three months ended November 30, 
2005, compared to an expense of $37 million 
in the same period of fiscal 2005. The negative 
effective tax rate was below the Company’s 
statutory rate of 35% due to reductions in the 
income tax expense including: $56 million related 
to the non taxable dilution gain, $7 million due 
to the resolution of certain tax disputes, and $6 

million due to foreign income tax rates being lower 
than the Canadian income tax rates. See note 3 of 
our interim financial statements for the income tax 
rate reconciliation.

Minority interests. For the three months ended 
November 30, 2005 we recorded minority interests 
charges related to the 30% minority interests 
in CanWest MediaWorks (NZ), 43.6% minority 
interests in TEN Group and 25.8% minority interest 
in the Limited Partnership of $3, $32 and $9 
million, respectively. The minority interests charge 
related to TEN Group and CanWest MediaWorks 
(NZ) decreased by 9% and 25%, respectively, as 
a result of decreased net earnings. There were no 
minority interests charge related to the Limited 
Partnership for the first quarter of fiscal 2005 
because it was wholly owned to October 12, 2005. 

Net earnings from continuing operations. Our 
net earnings from continuing operations for the 
three months ended November 30, 2005 was 
$29 million, or $0.16 per share, compared to $35 
million, or $0.20 per share, for the three months 
ended November 30, 2004. 

Discontinued operations. In July 2005, we sold a 
substantial portion of our entertainment operations. 
The sale of the balance of this operation was 
completed in September 2005. Net earnings from 
discontinued operations was $1 million for the three 
months ended November 30, 2005.

Net earnings. Our net earnings for the three months 
ended November 30, 2005 were $30 million or $0.17 
per share compared to $35 million or $0.20 
per share for the first quarter of fiscal 2005.

Segmented results

PUBLISHING AND ONLINE 

•  Revenue. Publishing and Online revenues for 
the first quarter of 2006 were $341 million 
compared to revenues of $326 million in same 
period the previous year. Advertising revenues 
increased by 5% for the first quarter as a result 
of growth in revenues in the national and retail 
categories primarily reflecting rate increases and 
increased insert volumes. Significant growth 
in online classified revenue more than offset 

small declines in print classified revenue. While 
circulation volume declined by 2%, circulation 
revenue remained constant as a result of higher 
average per copy prices. Circulation revenue as 
a percentage of total revenues for the newspaper 
and online segment was approximately 19% in 
the first quarter of 2005 compared to 18% in 
the first quarter of 2005.

•  Operating expenses. Compared to the same 
period last year, operating expenses (including 
selling, general and administrative expenses) of 
our Publishing and Online operations increased 
by $20 million, or 8%, to $260 million from 
$240 million. This reflected higher payroll costs, 
expenses related to the introduction of new 
online products and increased distribution costs 
resulting from higher insert volumes and fuel 
prices. Newsprint pricing increased by 2% in the 
first quarter of fiscal 2006 as compared to the 
first quarter of fiscal 2005. This price increase 
was partially offset by a slight reduction in 
newsprint consumption.

•  Segment operating profit. As a result of 
increased revenues more than offset by 
increased operating costs, our Publishing and 
Online operations had a decrease of $4 million, 
or 5%, in segment operating profit to $82 million 
for the three months ended November 30, 2005 
compared to $86 million for the same period 
last year. These results included operating losses 
of $4 million relating to Dose and Metro, our 
newspaper start up operations. Excluding losses 
related to these start up operations, segment 
operating profit was flat compared to the first 
quarter of fiscal 2005.

CANADIAN TELEVISION

•  Revenues. In total, revenues from our Canadian 
Television operating segment of $187 million 
were $13 million or 7% lower than the $200 
million recorded in the same period in fiscal 
2005. This reflected an 8% decrease in airtime 
revenues. Subscriber revenues from our 
specialty channels increased by 14% for the first 
quarter of fiscal 2006 as compared to the same 
period in fiscal 2005, reflecting a 12% increase 
in subscribers.

•  Operating expenses. Operating expenses 
(including selling, general and administrative 

MANAGEMENT’S DISCUSSION AND ANALYSIS
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expenses) of $158 million at Canadian 
Television operations were $13 million, or 9%, 
higher than in the same period the prior year 
primarily the result of an increase in program 
amortization and promotion expenses as we 
invested in our schedule in order to increase 
ratings. Throughout fiscal 2006, we expect our 
program amortization expense to increase at 
the same levels relative to the previous year. 

•  Segment operating profit. Canadian 
Television segment operating profit of $29 
million for the first quarter of fiscal 2006  
was 48% less than the $55 million for the 
same period in fiscal 2005 as a result of the 
revenue decreases and the expense increase 
described above.

AUSTRALIAN TELEVISION

•  Revenues. Segment revenues decreased by 
7% to $231 million for the three months ended 
November 30, 2005, from $247 million during 
the same period in the prior year. In local 
currency, revenues decreased 4%, reflecting a 
difficult advertising environment. Network TEN’s 
ratings remain strong for the three months 
ended November 30, 2005 compared to the 
same period in the prior year.

•  Operating expenses. Segment operating 
expenses remained unchanged at $126 million 
for the three months ended November 30, 2005 
compared to the same period in fiscal 2005. 
This primarily reflects increased programming 
costs offset by a weaker Australian dollar. 

•  Segment operating profit. Segment operating 
profit decreased by 13% to $104 million for the 
first quarter of 2006, compared to $120 million 
in the same period in fiscal 2005. 

NEW ZEALAND TELEVISION 

•  Revenues. Revenues from television operations 
for New Zealand’s 3 and C4 television networks 
remained unchanged at $36 million for the first 
quarter of fiscal 2006 compared to the same 
period in fiscal 2005. In local currency, revenues 
increased 4%, reflecting New Zealand’s strong 
rating performance and audience share. 

•  Operating expenses. Operating expenses 
increased by 12% to $24 million for the first 
quarter of fiscal 2006, as a result of increased 

programming expenses due to the increased 
focus on local programming in the first three 
months of fiscal 2006. Expense increases are 
not expected to continue at this level for the 
remainder of fiscal 2006.

•  Segment operating profit. New Zealand 3 and 
C4 produced segment operating profit of $12 
million, a $2 million or 16% decrease from the 
results recorded in the first quarter of 2005. 

IRISH TELEVISION 

Our 45% share of revenues at TV3 in the Republic 
of Ireland increased by 6% to $12 million in the 
first quarter of fiscal 2006 compared to the first 
quarter of fiscal 2005. Our share of TV3’s segment 
operating profit increased by 23% to $6 million 
as compared to the same period in fiscal 2005. 
These results reflect strong ratings performance 
and a robust Irish economy.

NEW ZEALAND RADIO 

CanWest RadioWorks continued its steady 
performance. During the first quarter of fiscal 
2006, revenue remained consistent with the 
same period of fiscal 2005 at $24 million. This 
reflected an increase of 3% in local currency 
offset by the weakening New Zealand dollar. 
Segment operating profit declined by 9% to $7 
million for the three months ended November 
30, 2005 as compared to the same period the 
previous year, due to the continued start up costs 
associated with Radio Live. 

OUTDOOR ADVERTISING 

Segment revenues increased by 3%, to $30 
million for the three months ended November 
30, 2005 from $29 million for the first quarter 
in fiscal 2005. This increase reflected 6% growth 
in revenue in local currency driven by additional 
inventory and stronger airport advertising 
revenues. Our segment operating profit from TEN 
Group’s Outdoor Advertising operations decreased 
by 4% to $7 million as compared to the first 
quarter in fiscal 2005 driven by continued 
investment in expansion opportunities. 

Liquidity and capital resources
Overview 

Our principal uses of funds at the CanWest 

MediaWorks Inc. level are for capital expenditures 
and repayment of debt. In addition, certain of our 
subsidiaries, including the TEN Group, CanWest 
MediaWorks (NZ) and the CanWest MediaWorks 
Limited Partnership make distributions to us 
as well as to their minority owners. We have 
historically met these requirements by using cash 
generated from operating activities and through 
short term and long term debt. We believe these 
sources of funds, together with our cash on hand, 
will continue to be adequate to meet our currently 
anticipated capital requirements. 
  We also review acquisition and investment 
opportunities in the course of our business 
and will, if a suitable opportunity arises and is 
permitted by the terms of our debt instruments, 
make selected acquisitions and investments 
to implement our business strategy. We expect 
that the funding for any such acquisitions or 
investments would come from working capital, 
borrowing under our credit facility or future credit 
facilities, additional equity and debt financing, 
entering into joint ventures or a combination 
of these methods. Similarly, from time to time, 
we review opportunities to dispose of non-core 
assets, and may, if a suitable opportunity arises, 
sell certain non-core assets. 
  For the remainder of 2006, our major non-
operating cash requirements include expected 
capital expenditures of approximately $95 million. 
In addition, we have entered into agreements to 
acquire Turkish radio operations for approximately 
US$42 million. We expect the transaction to close in 
February 2006. We expect to meet our cash needs 
for fiscal 2006 primarily through a combination of 
operating cash flow and cash on hand. 

CanWest MediaWorks Income Fund 
and related transactions

In October 2005, we transferred our investment in 
our newspaper and online operations (excluding 
the National Post) and certain shared service 
operations, which provide customer support and 
administrative services, to the Limited Partnership. 
In exchange, we received units of the Limited 
Partnership representing a 74.2% ownership 
interest and notes receivable of $1,339 million. 
  Concurrently, the Fund closed its initial public 
offering (“IPO”) of units and invested the net 
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proceeds of $516 million for units of the Limited 
Partnership representing a 25.8% interest.
  In addition, the Limited Partnership obtained 
credit facilities in the amount of $1 billion, 
consisting of an $825 million non-revolving term 
credit facility and a $175 million revolving term 
credit facility. The revolving facility matures in five 
years, is subject to certain restrictions and bears 
interest at the prevailing prime rate, U.S. base rate, 
banker’s acceptance rate or LIBOR plus, in each 
case, an applicable margin. The non-revolving 
facility matures in five years, and bears interest at 
the prevailing prime rate, U.S. base rate, banker’s 
acceptance rate or LIBOR plus, in each case, 
an applicable margin. On closing of the IPO, the 
Limited Partnership drew $830 million on its credit 
facilities. The Limited Partnership has entered into 
five year interest rate swap contracts to fix the 
interest payments on a notional amount of $825 
million for the first three years and $660 million 
for the remaining two years resulting in an effective 
interest rate of 5.0%. 
  The Limited Partnership utilized the 
proceeds of the issuance of the units to the Fund 
and $823 million of drawings under its new credit 
facilities to repay the $1,339 million note payable 
to the Company.
  As a result of the transaction, we recorded a 
dilution gain on the sale of a 25.8% interest in the 
operations transferred to the Limited Partnership in 
the amount of $87 million. 
  In October 2005, we entered into a new 
$500 million revolving term senior credit facility, 
the terms of which are described in the debt 
section. On October 13, 2005, we drew $418 
million on this facility.
  The net proceeds from the IPO and the 
Limited Partnership debt as well as proceeds of 
$401 million from our new credit facility were 
utilized to retire certain debt and interest rate and 
cross currency interest rate contracts as follows:
(a) In October 2005, the Company completed a 
tender offer for its 10.625% senior subordinated 
notes payable due in 2011 and its 7.625% 
senior unsecured notes payable due in 2013. 
Substantially all of the notes under these facilities 
were settled. Debt with a book value of $766 
million was retired for cash of $849 million. In 
addition, deferred financing and other costs of 

$27 million relating to these notes were written 
off. The transaction resulted in a loss on debt 
retirement of $75 million, net of tax of $35 million. 
As a result of the repayment of these notes the 
Company recorded a swap loss of $34 million, net 
of tax of $19 million related to the associated cross 
currency interest rate swaps. The notes not settled 
under the tender offers are due on the original due 
dates and are subject to the same terms except 
that the covenants associated with these notes 
have been eliminated.
(b) In October 2005, the Company retired its 
senior credit facility. Debt with a book value of 
$526 million was settled for cash of $526 million. 
In addition, deferred financing costs of $6 million 
relating to these notes were written off. The 
transaction resulted in a loss on debt retirement 
of $4 million, net of tax of $2 million. In addition, 
as a result of the settlement of this debt, the 
Company will record a loss of $46 million, net of 
tax of $25 million related to the associated interest 
rate and cross currency interest rate swaps.
(c) In November 2005, we retired interest rate and 
cross currency interest rate swap contracts relating to 
the 7.625% notes, the 10.625% notes and 50% of the 
cross currency interest rate swap related to the senior 
secured credit facilities for cash of $364 million.
  Upon closing of the above noted transactions, 
our consolidated debt was reduced by approximately 
$400 million.
  Following the Income Fund transactions in 
October 2005, our cash flow from the Publications 
Group has been diluted for the 25.8% interest held 
by the Income Fund and will be received by way 
of distributions from the Limited Partnership, a 
portion of which are subordinated. If distributable 
cash of the Limited Partnership is not sufficient 
to pay the entire distribution our share will be 
disproportionately affected by the shortfall. 

Sources of funds 

Our principal sources of liquidity are cash and 
cash equivalents on hand and cash flows from 
operating activities. At November 30, 2005, we 
had cash on hand of $94 million including $20 
million of Limited Partnership cash, $47 million 
of TEN Group cash and $7 million of CanWest 
MediaWorks (NZ) cash. We had a cash flow 
deficiency from operating activities of continuing 

operations of $50 million for the three months 
ended November 30, 2005 due to a large 
adjustment in non-cash operating accounts caused 
by the seasonality of our business. 
  In addition to the above sources of liquidity, 
we had unused borrowing capacity under our 
revolving credit facility of $22 million at November 
30, 2005. TEN Group had unused borrowing 
capacity of A$570 million under its credit facilities. 

Uses of funds 

CAPITAL EXPENDITURES 

For the three months ended November 30, 2005 
our capital expenditures were $21 million. In 
the remainder of fiscal 2006, we have revised 
our capital expenditure forecast and now 
expect to make additional capital expenditures 
of approximately $95 million. This amount 
includes $14 million in continued investment in 
a new broadcast traffic and sales management 
system, $10 million investment to upgrade 
other broadcast systems, and approximately 
$30 million to expand a print facility as well as 
expenditures for regular replacement. 

SWAP TRANSACTIONS 

Under our senior credit facilities, we are 
required to maintain the fair value of our 
foreign currency and interest rate swaps above 
a prescribed minimum liability. In addition, 
there are prescribed minimums with individual 
counterparties. Prior to our swap settlements on 
November 3, 2005, we were required to make 
$118 million of recouponing payments related 
to overhanging swaps. On November 3, 2005, 
we settled a substantial portion of our swaps. 
Under our new credit facility the minimum liability 
threshold is $500 million, as at November 30 
the fair value of our interest rate swaps was $214 
million. Further strengthening of the Canadian 
currency and/or declining interest rates may 
result in further prepayment requirements. 

DISTRIBUTIONS

Our New Zealand and Australian operations 
make twice annual distributions. In May 2005, 
our New Zealand operations distributed a total 
of $8 million, $6 million to us and $2 million to 
other shareholders and in November 2005, they 

MANAGEMENT’S DISCUSSION AND ANALYSIS
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distributed a total of $4 million, $3 million to us and 
$1 million to other shareholders. In July 2005 the 
TEN Group distributed $45 million to us and $35 
million to other shareholders and in December 2005 
they distributed $55 million to us and $42 million 
to other shareholders. The Limited Partnership has 
made monthly distributions since its inception in 
October 2005. The total distributions to November 
30, 2005 were $26 million, $19 million to us and 
$7 million to the minority partner. 

Debt 

GENERAL 

At November 30, 2005, we had total outstanding 
consolidated debt of $2,684 million compared to 
debt of $2,907 million as at August 31, 2005. This 
included $447 million (August 31, 2005 - $346 
million) advanced under our credit facility. Senior 
debt of our consolidated subsidiaries consisted of 
$825 million (August 31, 2005 – nil) of the Limited 
Partnership debt. $258 million (August 31, 2005 
$309 million) of TEN Group debt, $153 million 
(August 31, 2005 - $155 million) of CanWest 
Media Works (NZ) debt and $10 million (August 
31, 2005 - $12 million) in TV3 Ireland debt. In 
addition, we had $10 million (August 31, 2005 
- $787 million) in unsecured and subordinated 
notes. During the three months ended November 
30, 2005 we refinanced our senior credit facility as 
discussed in the credit facility section of this report. 
TEN Group’s debt decreased by A$50 million, 
reflecting cash flow from operations. For additional 
information concerning our indebtedness see note 
7 to our audited consolidated financial statements 
for the year ended August 31, 2005 and note 4 to 
the unaudited consolidated financial statements for 
the three months ended November 30, 2005.

CREDIT FACILITY 

In October 2005, we obtained a new $500 million 
revolving term senior credit facility. The credit 
facility matures in five years, is subject to certain 
restrictions and bears interest at the prevailing 
prime rate, U.S. base rate, banker’s acceptance 
rate or LIBOR plus, in each case, an applicable 
margin. This facility is secured by substantially all 
our directly held assets, including the assets of our 
Canadian broadcast operations and the National 
Post, partnership units of CanWest MediaWorks 

Limited Partnership, and shares of CanWest 
MediaWorks (NZ) Limited and TEN Group Pty 
Limited, excluding the convertible debenture held in 
TEN Group Pty Limited. The total leverage covenant 
under the new facility is 5.0 times cash flow. We 
have initiated discussions with our senior lenders to 
increase amounts available under this facility and 
to increase the total leverage covenant. We expect 
these discussions to be successfully concluded this 
month. At November 30, 2005, we have drawn 
$447 million on this facility. In December 2005, we 
received distributions from the TEN Group of $55 
million which were applied to this facility, which 
increased our availability under this facility.
  Total leverage as calculated under the 
CanWest MediaWorks Inc.’s credit facility was 4.0 
times cash flow for debt covenant purposes for 
the twelve months ended November 30, 2005, 
compared to a covenant of 5.0 times. 

Financial instruments
Our primary market risk exposures are interest 
rate and foreign exchange rate risk. We are 
exposed to interest rate risk and foreign exchange 
rate fluctuations resulting from the issuance of 
floating rate debt and debt denominated in U.S. 
dollars. In addition to monitoring the ratio of fixed 
rate debt to total long term debt, we use interest 
rate swaps to manage the proportion of total debt 
that is subject to variable rates. Cross currency 
swaps are used to hedge both the interest rate 
and the currency exposure on debt originally 
issued in U.S. dollars. We do not enter into any 
derivatives for trading purposes. 
  The Limited Partnership has entered into 
five year interest rate swap agreements to fix 
interest payments on a notional amount of $825 
million for three years and on $660 million for an 
additional two years at an effective average interest 
rate of 5%.
  We have hedged the currency exposure 
on our U.S. dollar denominated debt, with the 
exception of the US$5 million of our 10.625% and 
7.625% notes which were not tendered. We have 
effectively fixed the interest rate of 100% of our 
floating rate debt utilizing interest rate swaps.
  In November 2005, we retired interest rate 
and cross currency interest rate swap contracts 
relating to the 7.625% notes, the 10.625% notes 

and 50% of the cross currency interest rate swap 
related to the senior secured credit facilities for 
cash of $365 million.
  As of November 30, 2005, we have entered 
into interest rate swap contracts to pay fixed 
rates of interest (at an average rate of 6.6%) and 
receive floating rates of interest (at an average 
rate of 2.9%) on a notional amount of $398 
million. We have entered into pay fixed receive 
floating cross currency swap contracts to pay an 
average rate of 3.7% on a notional amount of 
$523 million and receive floating rates of 6.6% 
on a notional amount of US$338 million. We 
have also entered into pay floating receive fixed 
cross currency swap contracts to pay an average 
floating rate of 7.4% on a notional amount of 
$908 million and receive an average fixed rate of 
8% on a notional amount of US$761 million. 
  We are also exposed to foreign exchange and 
interest rate risk as a result of debt and related 
swaps issued by CanWest MediaWorks (NZ), TV3 
Ireland, and TEN Group. As at November 30, 2005, 
our share of the TV3 debt was $10 million (€7 
million). TV3 Ireland has entered into a €10 million 
fixed rate interest rate swap on their total debt at 
an average rate of 3.2%. As at November 30, 2005, 
CanWest MediaWorks (NZ) had $153 million 
(NZ$186 million) of debt; NZ$165 million of this 
debt was swapped to a fixed rate (at an average rate 
of 6.5% until 2006), and the remainder of the 
debt bears interest at a floating rate.
  At November 30, 2005, TEN Group had 
long term debt of $258 million (A$299 million). 
TEN Group has entered into “pay floating receive 
fixed” cross currency swap contracts at an average 
floating rate of 7.0% on a notional amount of 
A$210 million and “received fixed” swap contracts 
at an average rate of 5.4% on a notional amount 
of US$125 million. TEN Group has also entered 
into interest rate swap contracts to pay fixed 
rates of interest (at an average rate of 5.7%) on a 
notional amount of A$285 million. 
  Based on the current swap contracts 
outstanding and the current level of variable 
rate debt, we estimate that a 1% increase in 
floating interest rates will increase annual interest 
expense by $11 million. This estimate is based 
on the assumption of a constant variable rate 
debt and swap level and an immediate rate 
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increase with no subsequent rate changes in the 
remaining term to maturity.
  The fair value of the swap contracts represents 
an estimate of the amount that we would receive 
or pay if the contracts were closed out at a market 
price on the balance sheet date. As of November 30, 
2005, our outstanding swap contracts were in a net 
unrealized loss position of $259 million (including 
$45 million related to TEN Group). In addition, we 
have recorded the effect of hedging instruments on 
the US$ principal balance of debt of $55 million 
(including $35 million related to TEN Group). 
  As of November 30, 2005, assuming all 
other variables are held constant, a 10 basis 
point parallel upward shift in the Canadian and 
U.S. fixed yield would result in a $2 million 
deterioration in the mark to market value of all 
swaps, excluding TEN Group. A $0.001 change 
in the value of the Canadian dollar against the 
U.S. dollar, assuming all other variables are held 
constant, would result in a $1 million change in 
the mark to market value of the cross currency 
swaps. A $0.001 change in the value of the 

Australian dollar against the U.S. dollar, assuming 
all other variables are held constant, would result 
in a $0.3 million change in the mark to market 
value of the cross currency swaps. 
  In addition to foreign exchange rate risk 
on foreign currency denominated debt, we are 
also exposed to some currency risk as a result 
of having investments and carrying on business 
in currencies other than the Canadian dollar. 
All of our foreign operations are self-sustaining, 
and therefore foreign exchange gains and 
losses are deferred as a separate component of 
shareholders’ equity. We translate the earnings of 
equity accounted subsidiaries and affiliates at the 
average rate of translation of the relevant period. 
We recognize deferred translation gains and 
losses as appropriate upon dispositions and/or 
distributions from such operations. Our primary 
currency exposures are to variations in the 
Australian and New Zealand currencies relative to 
the Canadian dollar as a result of our investment 
in TEN Group and our New Zealand television 
and radio operations. 

Industry risks and uncertainties
The Company’s risks and uncertainties have not 
materially changed from those described in the 
Company’s annual filings.

Related party transactions
In October 2005, senior subordinated notes held 
by CanWest Communications Corporation, our 
parent company, were repaid pursuant to the 
tender offer and consent solicitation in the amount 
of US$41.8 million. Interest expense related to 
this debt totaled $0.7 million for the three months 
ended November 30, 2005 (2005 – $1.5 million). 
  A company which is an affiliate of CanWest 
Communications Corporation owns CanWest Global 
Place in Winnipeg, Manitoba, a building in which 
the Company is a tenant. Rent paid to this company 
for the three months ended November 30, 2005 
amounted to $0.3 million (2005 - $0.3 million).
  All the related party transactions have been 
recorded at the exchange amount, which are 
representative of market rates.

MANAGEMENT’S DISCUSSION AND ANALYSIS

RECONCILIATION OF NON-GAAP FINANCIAL MEASURES
FOLLOWING IS A RECONCILIATION OF OPERATING INCOME BEFORE AMORTIZATION, A NON-GAAP MEASURE, TO NET EARNINGS, 
ITS MOST CLOSELY COMPARABLE GAAP MEASURE.

    For the three months ended
 November 30, 2005  November 30, 2004
    $000    $000

Earnings (loss) before taxes   1,488  110,585
Amortization   30,777  27,798
Interest and other financing expenses   54,583  75,409
Investment gains, losses, write-downs, and interest income   (85,636)  (2,281)
Foreign exchange (gains) losses   574  (10,496)
Interest rate and foreign currency swap losses   120,539  44,598
Loss on debt extinguishment   116,589  43,992
Operating income before amortization   238,914  289,605

Other
Share data

As at January 12, 2006 we had the following number of shares outstanding:

Multiple voting shares   76,785,976  
Subordinate voting shares  98,781,286 
Non-voting shares    1,844,092   

Our AIF is filed on SEDAR at www.sedar.com.
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To the Audit Committee of CanWest Global Communications Corp.

In accordance with our engagement letter dated March 22, 2005, we have reviewed the accompanying 
interim consolidated balance sheet of CanWest Global Communications Corp. (the “Company”) as at 
November 30, 2005 and the related interim consolidated statements of earnings, retained earnings and 
cash flows for the three month periods ended November 30, 2005 and 2004. These interim consolidated 
financial statements are the responsibility of the Company’s management. 

We performed our review in accordance with Canadian generally accepted standards for a review of 
interim financial statements by an entity’s auditor. Such an interim review consists principally of applying 
analytical procedures to financial data, and making enquiries of, and having discussions with, persons 
responsible for financial and accounting matters. An interim review is substantially less in scope than an 
audit, whose objective is the expression of an opinion regarding the financial statements; accordingly, we 
do not express such an opinion. An interim review does not provide assurance that we would become 
aware of any or all significant matters that might be identified in an audit. 

Based on our review, we are not aware of any material modification that needs to be made for these 
interim consolidated financial statements to be in accordance with Canadian generally accepted 
accounting principles. 

This report is solely for the use of the Audit Committee of the Company to assist it in discharging its 
regulatory obligation to review these interim consolidated financial statements, and should not be used 
for any other purpose. Any use that a third party makes of this report, or any reliance or decisions made 
based on it, are the responsibility of such third parties. We accept no responsibility for loss or damages, 
if any, suffered by any third party as a result of decisions made or actions taken based on this report.

PRICEWATERHOUSECOOPERS LLP
CHARTERED ACCOUNTANTS
WINNIPEG, CANADA 
JANUARY 11, 2006

PricewaterhouseCoopers LLP

Chartered Accountants

One Lombard Place, Suite 2300

Winnipeg, MB

Canada R3B 0X6

Telephone +1 (204) 926 2400

Facsimile +1 (204) 944 1020

PricewaterhouseCoopers refers to the Canadian firm of PricewaterhouseCoopers LLP and the other member firms of PricewaterhouseCoopers 
International Limited, each of which is a separate and independent legal entity.
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CONSOLIDATED FINANCIAL STATEMENTS

Consolidated financial statements
FOR THE THREE MONTHS ENDED NOVEMBER 30, 2005 AND 2004

(UNAUDITED)

CONSOLIDATED STATEMENTS OF EARNINGS (UNAUDITED)

(IN THOUSANDS OF CANADIAN DOLLARS EXCEPT AS OTHERWISE NOTED)

  For the three months ended
  November 30, November 30,
  2005 2004

Revenue  860,461 872,630
Operating expenses 431,258 409,643
Selling, general and administrative expenses 190,289 173,101
Ravelston management contract termination - 281

  238,914 289,605
Amortization of intangibles 5,575 4,939
Amortization of property, plant and equipment  23,728 21,680
Other amortization 1,474 1,179

Operating income 208,137 261,807
Interest expense (52,634) (73,208)
Interest income 501 646
Amortization of deferred financing costs (1,949) (2,201)
Interest rate and foreign currency swap losses  (120,539) (44,598)
Foreign exchange gains (losses) (574) 10,496
Investment gains, losses and write-downs (note 5) 85,135 1,635
Loss on debt extinguishment (note 4) (116,589) (43,992)

  1,488 110,585
Provision for (recovery of) income taxes (note 3) (70,405) 37,183

Earnings before the following 71,893 73,402
Minority interests (43,715) (38,407)
Interest in earnings of equity accounted affiliates 830 451
Realized currency translation adjustments (116) -

Net earnings from continuing operations 28,892 35,446
Earnings (loss) from discontinued operations  1,058  (31)

Net earnings for the period 29,950   35,415

Earnings per share from continuing operations: 
 Basic $0.16 $0.20
 Diluted  $0.16 $0.20
Earnings per share: 
 Basic $0.17 $0.20
 Diluted $0.17 $0.20

The notes constitute an integral part of the consolidated financial statements.
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CONSOLIDATED BALANCE SHEETS (UNAUDITED)

 (IN THOUSANDS OF CANADIAN DOLLARS)

  As at  As at
  November 30, August 31,
  2005 2005

ASSETS  
Current assets  
Cash 93,594 29,858
Accounts receivable 614,098 486,568
Inventory 11,686 13,533
Investment in broadcast rights  177,426 188,729
Future income taxes  3,893 3,893
Other current assets 39,386 26,043
Assets of discontinued operations (note 6)  - 2,850

  940,083 751,474
Other investments  23,563 23,059
Investment in broadcast rights 37,805 21,197
Property, plant and equipment  693,258 709,222
Future income taxes 180,486 54,058
Other assets  137,159 200,242
Intangible assets  1,040,680 1,144,299
Goodwill  2,006,426 2,424,867

  5,059,460 5,328,418

LIABILITIES  
Current liabilities  
Accounts payable 176,417 174,602
Accrued liabilities 283,262 294,380
Income taxes payable 73,471 51,883
Broadcast rights accounts payable 97,158 78,318
Deferred revenue 35,837 36,774
Future income taxes  42,675 44,663
Current portion of long term debt and obligations under capital leases  16,058 22,216

  724,878 702,836
Long term debt and related foreign currency swap liability (note 4) 2,669,803 2,886,090
Interest rate and foreign currency swap liability  127,708 215,075
Obligations under capital leases 14,940 16,101
Other accrued liabilities  160,600 144,532
Future income taxes  98,647 77,255
Minority interests  39,405 90,581

  3,835,981 4,132,470

Contingencies (note 11) 

SHAREHOLDERS’ EQUITY 
Capital stock  850,012 849,909
Contributed surplus 8,324 7,685
Retained earnings 380,241 350,291
Cumulative foreign currency translation adjustments  (15,098) (11,937)

  1,223,479 1,195,948

  5,059,460 5,328,418

The notes constitute an integral part of the consolidated financial statements.
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CONSOLIDATED STATEMENTS OF RETAINED EARNINGS (UNAUDITED)

(IN THOUSANDS OF CANADIAN DOLLARS)

  For the three months ended
  November 30,  November 30, 
  2005  2004

Retained earnings - beginning of year 350,291 340,001
Net earnings for the period 29,950 35,415

Retained earnings - end of period 380,241 375,416

The notes constitute an integral part of the consolidated financial statements.
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CONSOLIDATED STATEMENTS OF CASH FLOWS (UNAUDITED)

(IN THOUSANDS OF CANADIAN DOLLARS)

  For the three months ended 
  November 30,  November 30, 
  2005 2004

CASH GENERATED (UTILIZED) BY:  
Operating activities  
Net earnings from continuing operations for the period 28,892 35,446
Items not affecting cash  
 Amortization 32,726 29,999
 Non-cash interest expense 1,261 23,608
 Future income taxes (100,310) (13,386)
 Realized currency translation adjustments 116 -
 Interest rate and foreign currency swap losses net of settlements 22,945 453
 Loss on debt extinguishment 116,589 43,992
 Investment gains, losses and write-downs (85,135) (1,635)
 Amortization and write-down of film and television programs - 2,984
 Pension expense 3,933 2,781
 Minority interests 43,715 38,407
 Earnings from equity accounted affiliates (830) (451)
 Foreign exchange gains (726) (5,520)
 Stock based compensation expense 640 1,409

  63,816 158,087
Changes in non-cash operating accounts  (113,902) (122,392)

Cash flows from operating activities of continuing operations (50,086) 35,695
Cash flows from operating activities of discontinued operations 1,058 18,141

Cash flows from operating activities (49,028) 53,836

Investing activities 
Other investments - 83
Investment in broadcast licenses (1,066) -
Acquisitions - (12,493)
Proceeds from divestitures  518,654 -
Proceeds from sales of other investments - 2,171
Proceeds from sale of property, plant and equipment 970 400
Purchase of property, plant and equipment (20,874) (18,009)

  497,684 (27,848)

Financing activities
Issuance of long term debt net of financing costs 816,940 144,212
Repayment of long term debt (1,379,188) (169,045)
Advances (repayments) of revolving facilities net of financing costs 582,626 74,266
Settlement of swap liabilities (354,205) -
Swap recouponing payments (48,726) (98,502)
Payments of capital leases (458) (420)
Issuance of share capital 103 6
Issuance of share capital of Network TEN 498 1,465
Payment of distributions to minority interests (3,852) -
Financing activities from discontinued operations - (12,590)

  (386,262) (60,608)

Foreign exchange gain on cash denominated in foreign currencies 1,342 162

Net change in cash 63,736 (34,458)
Cash – beginning of period 29,858 97,271

Cash – end of period 93,594 62,813

The notes constitute an integral part of the consolidated financial statements.
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Notes to consolidated financial statements
FOR THE THREE MONTHS ENDED NOVEMBER 30, 2005 AND 2004 (UNAUDITED)

(IN THOUSANDS OF CANADIAN DOLLARS EXCEPT AS OTHERWISE NOTED)

1. Significant accounting policies
The Company is an international media 
company with interests in broadcast television, 
publishing, radio, specialty cable channels, 
outdoor advertising, and Internet websites in 
Canada, Australia, New Zealand and Ireland. 
The Company’s operating segments include 
television, publishing and interactive operations, 
radio and outdoor advertising. In Canada, the 
Television segment includes the operation of the 
Global Television Network, Prime TV, various other 
conventional and specialty channels and Cool 
FM and The Beat radio stations. The Australian 
Television segment includes TEN Group Pty 
Limited’s (“TEN Group”) TEN Television Network 
(“Network TEN”). The Canadian Publishing and 
Interactive segment includes the publication of 
a number of newspapers, including metropolitan 
daily newspapers and the National Post, as well 
as operation of the canada.com web portal and 
other web-based operations. The Company’s 
74.2% ownership of the publishing and interactive 
operations, excluding the National Post, is 
held through CanWest MediaWorks Limited 
Partnership. The New Zealand Television segment 
includes CanWest MediaWorks (NZ) Limited’s 3 
and C4 Television Networks. The New Zealand 
Radio segment includes CanWest MediaWorks 
(NZ) Limited’s RadioWorks operation, which 
is comprised of six nationally-networked radio 

brands and two local radio brands. The Irish 
Television segment includes the Company’s 45% 
interest in the Republic of Ireland’s TV3 Television 
Network. The Australian Outdoor Advertising 
segment includes Eye Corp. Pty Limited (“Eye 
Corp.”), an outdoor advertising operation which is 
wholly owned by TEN Group. Corporate and Other 
includes various investments in media operations 
and corporate costs.
  The Company’s broadcast customer base is 
comprised primarily of large advertising agencies, 
which place advertisements with the Company 
on behalf of their customers. Publishing 
and interactive revenues include advertising, 
circulation and subscriptions which are derived 
from a variety of sources. The Company’s 
advertising revenues are seasonal. Revenues 
and accounts receivable are highest in the first 
and third quarters, while expenses are relatively 
constant throughout the year.
  A summary of significant accounting 
policies followed in the preparation of these 
consolidated financial statements is as follows:

Basis of presentation

The consolidated financial statements are 
prepared in accordance with accounting principles 
generally accepted in Canada for interim financial 
statements and reflect all adjustments which 
are, in the opinion of management, necessary 
for fair statement of the results of the interim 

periods presented. However, these interim financial 
statements do not include all of the information 
and disclosures required for annual financial 
statements. The accounting policies used in the 
preparation of these interim financial statements 
are the same as those used in the most recent 
annual financial statements. These interim 
statements should be read in conjunction with the 
most recent annual financial statements of the 
Company. All amounts are expressed in Canadian 
dollars unless otherwise noted. 

2. Acquisitions and divestitures
Acquisition

On September 1, 2004, Eye Corp. acquired the 
remaining 50% of Eye Shop Pty Limited (formerly 
Eye Village Joint Venture) for $12.5 million 
(AUS$13.4 million). In Addition on July 1, 2005, 
Eye Corp. acquired 100% of Eye Drive Melbourne 
Pty Limited (formerly Southcoast Pty Limited) 
for $7.0 million (AUS$7.8 million). The principal 
business activities of these companies is the sale 
of outdoor advertising.
  Eye Corp. accounted for these acquisitions 
using the purchase method. As such, the results 
of operations reflect revenue and expenses of the 
acquired operations since the date of acquisition. 
A summary of the fair value of the assets and 
liabilities acquired is as follows:

Current assets  5,872
Property, plant and equipment 5,224
Site licenses 3,931
Goodwill  9,633
Liabilities (1,607)

  23,053

Consideration:
Cash 19,487
Carrying value of investment at date of acquisition 3,566

  23,053
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Divestiture

On October 13, 2005, the Company transferred 
its investment in its newspaper and interactive 
operations (excluding the National Post) and 
certain shared service operations, which provide 
customer support and administrative services to 
the Company (the “Publications Group”) to a new 
entity, CanWest MediaWorks Limited Partnership 
(the “Limited Partnership”). In exchange, 
the Company received units of the Limited 
Partnership representing a 74.2% ownership 
interest and notes receivable of $1,339.5 million. 
  Concurrently, the CanWest MediaWorks 
Income Fund (the “Fund”) closed its initial 
public offering (“IPO”) of units and invested the 
proceeds for units of the Limited Partnership 
representing a 25.8% interest. Total proceeds for 
the offering were $550 million and costs of the 
offering were $34.2 million and were paid by the 
Limited Partnership.

  In addition, the Limited Partnership 
obtained credit facilities in the amount of  
$1 billion and drew $830.0 million on the  
credit facilities. 
  The Limited Partnership utilized the 
proceeds of the issuance of the units to the Fund 
and $822.5 million in drawings under its new 
credit facilities to repay the $1,339.5 million note 
payable to the Company.
  As a result of the transaction, the 
Company recorded a dilution gain of $84.1 
million on the sale of a 25.8% interest in 
the operations transferred to the Limited 
Partnership. The Company also recorded 
a deemed disposition of goodwill, property 
plant and equipment, mastheads, circulation, 
accrued liabilities, income taxes payable and 
future income taxes liability related to the 
newspaper and interactive operations that were 
not previously pushed down to the underlying 

operations of $413.6 million, $9.0 million, 
$78.4 million, $12.0 million, $1.4 million, 
($2.7) million and $16.1 million, respectively.
  Approximately 26% of the Company’s units 
of the Limited Partnership are subordinated 
in the payment of distributions if the Limited 
Partnership does not have adequate resources 
on a quarterly basis to fund distributions. The 
subordination period ends October 31, 2007, at 
which time these units will have the same terms 
and conditions of the other partnership units.

3. Income taxes
The Company’s provision for income taxes 
reflects an effective income tax rate which 
differs from the combined Canadian statutory 
rate as follows: 

  For the three months ended November 30,

  2005 2004

Income taxes at combined Canadian statutory 
 rate of 34.65% (2004 - 35.20%) 516 38,926
Non-taxable portion of capital (gains) and losses (2,261) 1,358
Effect of valuation allowance on future tax assets 3,435 1,285
Effect of foreign income tax rates differing from  
 Canadian income tax rates (5,996) (8,214)
Incremental taxes on debt extinguishment - 5,777
Change in expected future tax rates (2,985) (4,173)
Large corporations tax  934 949
Non-deductible expenses 1,021 709
Non-taxable dilution gain of disposition to Limited Partnership (54,484) -
Limited Partnership net earnings allocated to minority interests (2,606) -
Effect of resolved tax dispute (7,052) -
Other (927) 566

Provision for (recovery of) income taxes (70,405) 37,183
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4. Long term debt

   As at November 30, 2005 As at August 31, 2005

Senior Secured Credit facility 1   447,388   -
Senior Secured Credit facility 2   -   346,100 
Senior unsecured notes 2   292   237,420
Senior subordinated notes 2   9,964   549,632
Senior subordinated notes    921,065   936,967
CanWest MediaWorks Limited Partnership Secured Credit facility 3   825,000   -
Bank loan AUS$130,000 (Aug. 31, 2005 – AUS$180,000)   112,216   160,794
Senior unsecured notes US$125,000 (Aug. 31, 2005 – US$125,000)   145,922   148,609
Term and demand loan €7,198 (Aug. 31, 2005 – €8,368)    9,906   12,270
Term bank loan NZ$186,485 (Aug. 31, 2005 – NZ$187,802)   152,899   154,824 
Other   4,250   4,250

    2,628,902   2,550,866
Effect of foreign currency swaps 2   55,057   356,241

Long term debt   2,683,959   2,907,107
Less portion due within one year   (14,156)   (21,017)

Long term portion   2,669,803   2,886,090

Except for the changes noted in (1), (2) and (3), the terms and conditions of the long term debt are the same as disclosed in the August 31, 2005 consolidated financial statements.

1  In October 2005, the Company obtained a new $500 million revolving term credit facility. As at November 30, 2005, the Company has $22.0 million available on this facility. The revolving facility 
matures in five years, is subject to certain restrictions and bears interest at the prevailing prime rate, U.S. base rate, banker’s acceptance rate or LIBOR plus, in each case, an applicable margin. This 
facility is secured by substantially all of the Company’s directly held assets including the assets of its Canadian broadcast operations, the National Post, partnership units of CanWest MediaWorks 
Limited Partnership, and shares of CanWest MediaWorks (NZ) Limited and TEN Group Pty Limited, excluding the convertible debenture held in TEN Group Pty Limited.

2  During the quarter, the Company settled debt and associated swaps as follows:

 i.   In October 2005, the Company completed a tender offer for its 10.625% senior subordinated notes payable due in 2011 and its 7.625% senior unsecured notes payable due in 2013. Substantially 
all of the notes under these facilities were settled. Debt with a book value of $765.8 million was retired for cash of $849.4 million. In addition, deferred financing and other costs of $27.0 million 
relating to these notes were written off. The transaction resulted in a loss on debt retirement of $75.3 million, net of tax of $35.3 million. As a result of the repayment of these notes the Company 
recorded a swap loss of $34.5 million, net of tax of $19.0 million related to the associated cross currency interest rate swaps. The notes not settled under the tender offers are due on the original 
due dates and are subject to the same terms except that the covenants associated with these notes have been eliminated.

 ii.   In October 2005, the Company retired its senior credit facility. Debt with a book value of $526.4 million was settled for cash of $526.4 million. In addition, deferred financing costs of $6.0 million 
relating to these notes were written off. The transaction resulted in a loss on debt retirement of $3.9 million, net of tax of $2.1 million. In addition, as a result of the settlement of this debt, the 
Company will record a loss of $46.3 million, net of tax of $25.4 million related to the associated interest rate and cross currency interest rate swaps.

 iii.   In November 2005, the Company retired interest rate and cross currency interest rate swap contracts relating to the 7.625% notes, the 10.625% notes and 50% of the cross currency interest rate 
swap related to the senior secured credit facilities for cash of $364.0 million.

3   CanWest MediaWorks Limited Partnership obtained credit facilities in the amount of $1 billion consisting of an $825 million non-revolving term credit facility and a $175 million revolving term credit 
facility. The revolving facility matures in five years, is subject to certain restrictions and bears interest at the prevailing prime rate, U.S. base rate, banker’s acceptance rate or LIBOR plus, in each 
case, an applicable margin. The non-revolving facility matures in five years, and bears interest at the prevailing prime rate, U.S. base rate, banker’s acceptance rate or LIBOR plus, in each case, an 
applicable margin. On closing of the IPO, the Limited Partnership drew $825.0 million on its non-revolving facility and $5.0 million on its revolving facility. The Limited Partnership has entered into 
five year interest rate swap contracts to fix the interest payments on a notional amount of $825.0 million for the first three years and $660.0 million for the remaining two years resulting in an 
effective interest rate of 5%. 

Under its Senior Secured Credit facility the 
Company is required to maintain a fair value 
of its interest rate swaps and foreign currency 
and interest rate swaps above a prescribed 
minimum liability ($500 million). There are also 
prescribed minimum liabilities with individual 
counterparties, which have two-way recouponing 
provisions. The Company was required to make 
net recouponing payments of $119 million in the 
three months ended November 30, 2005 (2004 
– $137 million), $69 million of this recouponing 
payment related to overhanging swaps and 
accordingly was reflected in cash flows from 

operating activities. Further strengthening  
of the Canadian currency and/or declining  
interest rates may result in further payments  
to counterparties.
  The Company is subject to covenants 
under certain of the credit facilities referred to 
above, including thresholds for leverage and 
interest coverage and is also subject to certain 
restrictions under negative covenants.
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  For the three months ended November 30,

  2005 2004

Dilution gain – sale of 25.8% of Limited Partnership 84,050 –
Gain on sale of investments  – 2,171
Dilution gain – TEN Group and CanWest MediaWorks (NZ) Limited  63 176
Other  1,022 (712)

  85,135 1,635

5. Investment gains and losses
The Company has recorded the following investment gains and losses.

6. Discontinued operations
In the year ended August 31, 2004 the Company 
commenced a process to sell its Fireworks 
Entertainment Division. As a result, the results of 
operations of Fireworks were classified as a loss 
from discontinued operations in the consolidated 
statements of earnings, the net cash flows were 
classified as operating, investing and financing 
activities from discontinued operations in the 

consolidated statements of cash flows and the 
assets and liabilities were classified on the 
consolidated balance sheets as assets and liabilities 
of discontinued operations. Prior to the classification 
as a discontinued operation, these results were 
reported within the Canadian Entertainment 
segment. In July and September 2005, a subsidiary 
of the Company sold certain assets and operations 
which comprise its film and television program 
operations for net proceeds of $16.1 million. $2.3 

million of these proceeds are recorded in accounts 
receivable as they have been held in escrow to be 
released over a 30 month period. In September 
2005, a subsidiary of the Company completed the 
sale of its remaining film and television program 
rights for net proceeds of $2.9 million. Certain 
remaining accounts receivable and accounts 
payable will be settled by the Company.
  The earnings (loss) from discontinued 
operations of Fireworks are summarized as follows:

  For the three months ended November 30,

  2005 2004

Revenue 1,226 21,398

Earnings from discontinued operations before tax expense 1,062 177
Income tax expense 4 208

Earnings (loss) from discontinued operations 1,058 (31)

Earnings (loss from discontinued operations per share: 
 Basic and diluted $0.00 $0.00

The carrying values of the net assets related to the discontinued  
Fireworks Entertainment division is as follows:

  As at November 30,  As at August 31,
  2005  2005

Accounts receivable  – 329
Investment in film and television programs – 2,521

Net assets – 2,850
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7. Earnings per share
The following table provides a reconciliation of the denominators used in computing basic and  
diluted earnings per share. 

  For the three months ended November 30,

  2005 2004

Basic weighted average shares outstanding during the period 177,400,415 177,279,495
Dilutive effect of options 264,656 126,541

Diluted weighted average shares outstanding during the period 177,665,071 177,406,036

Options outstanding that would have been anti-dilutive 1,751,072 2,429,191

8. Stock based compensation
The Company utilizes the fair value approach 
to account for stock based compensation on 
a prospective basis for options granted after 
September 1, 2003, and as a result, the 
Company has recorded compensation expense 
and a credit to contributed surplus for the three 
months ended November 30, 2005 of $0.4 
million (2004 - $1.4 million). The fair value of 
the options granted during the three months 
ended November 30, 2005 was estimated using 
the Black-Scholes option pricing model with the 
assumptions of no dividend yield (2004 – nil), 
an expected volatility of 31% (2004 - 42%), risk 
free interest rates of 4.0% (2004 - 4.2%) and an 
expected life of seven years (2004 – seven years).
  The total fair value of 982,750 stock 
options granted by the Company in the three 
months ended November 30, 2005 with an 
average exercise price of $10.10 per option was 
$4.1 million, a weighted average fair value per 
option of $4.17. During the three months ended 
November 30, 2004, 1,177,500 stock options 
were granted with a total fair value of $6.3 
million, and a weighted average fair value per 
option of $5.35. During 2005, the Company 
agreed to issue approximately 187,000 shares, 
which vest in two years, for no consideration. The 
fair value of the shares at the time of issuance 
was $10.40 per share. During the three months 
ended November 30, 2005, the Company 
recorded compensation expense, and a credit to 
contributed surplus, of $0.2 million (2004 – nil) 
related to these shares.
  The proforma cost of share compensation 
expense, for awards granted prior to September 
1, 2003, for the three months ended November 
30, 2005 would be $0.2 million (2004 – $0.3 
million). A value of $1.3 million would be 

charged to proforma net earnings in future years 
according to the vesting terms of the options. The 
resulting proforma net earnings from continuing 
operations, basic and diluted earnings per share 
for the three months ended November 30, 
2005 would be $28.6 million, $0.16 and $0.16 
respectively (2004 – $35.1 million, $0.20, and 
$0.20). The resulting proforma net earnings, 
basic and diluted earnings per share for the 
three months ended November 30, 2005 would 
be $29.7 million, $0.17 and $0.17 respectively 
(2004 – $35.1 million, $0.20, and $0.20). 

9. Related party transactions
In October 2005, the Company settled notes with 
a book value of $49.7 million (US$41.9 million) 
under the same terms offered to the unrelated 
senior subordinated note holders for $55.4 
million. For the three months ended November 
30, 2005, interest expense related to this debt 
totaled $0.7 million (2004 - $1.5 million). 
  A company which is owned by CanWest 
Communications Corporation owns CanWest 
Global Place in Winnipeg, Manitoba, a building 
in which the Company is a tenant. For the three 
months ended November 30, 2005, rent paid  
to this company amounted to $0.3 million (2004 
- $0.3 million) and is included in selling, general 
and administrative expenses. The obligations 
under these operating leases continue until 
August 2010.
  All the related party transactions have been 
recorded at the exchange amounts, which are 
representative of market rates.
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10. Employee benefit plans
The Company has a number of funded and unfunded defined benefit plans, as well as defined contribution 
plans, that provide pension, other retirement and post retirement benefits to its employees. The 
measurement date for our plans is June 30 of each year. Information regarding the components of net 
periodic benefit cost for our benefit plans is presented below:

  For the three months ended November 30, 

  Pension benefits  Post retirement benefits  

   2005 2004  2005 2004

Current service cost  5,781 4,443  451 332
Employee contributions  (1,536) (1,540)  – –
Accrued interest on benefits  6,153 6,107  631 586
Expected return on plan assets  (5,800) (5,055)  – –
Amortization of transitional obligation  108 147  76 –
Amortization of past service costs  302 302  34 34
Amortization of net actuarial loss (gain)  1,369 757  15 (13)
Changes in valuation allowance  (21) (17)  – –

Total pension and post retirement benefit expense  6,356 5,144  1,207 939

11. Contingencies
(a) The Company has requested arbitration 
related to $86.5 million owed by Hollinger 
International Inc., Hollinger Inc. and certain 
related parties (collectively “Hollinger”) related 
to certain unresolved adjustments and claims 
related to its November 15, 2000 acquisition of 
certain newspaper assets from Hollinger. Hollinger 
disputes this claim and claims that it and certain 
of its affiliates are owed $45 million by the 
Company. The outcome and recoverability of this 
claim is not determinable.
(b) In March 2001, a statement of claim 
was filed against the Company and certain 
of the Company’s subsidiaries by CanWest 
Broadcasting Ltd.’s (“CBL’s”) former minority 
shareholders requesting, among other things, 
that their interests in CBL be purchased without 
minority discount. In addition, the claim alleges 
the Company wrongfully terminated certain 
agreements and acted in an oppressive and 
prejudicial manner towards the plaintiffs. The 
action was stayed on the basis that the Ontario 
courts have no jurisdiction to try the claim. In 
April 2004, a statement of claim was filed in 
Manitoba by the same minority shareholders, 
which was substantially the same as the previous 
claim, seeking damages of $405 million. In 
June 2005, the Company filed a Statement of 
Defence and Counterclaim. In its Counterclaim, 
the Company is seeking a declaration of the fair 
value of the former minority shareholders’ interest 
in CBL and repayment of the difference between 

the fair value and the redemption amount paid 
by the Company to the former shareholders. 
The Company believes the allegations in the 
Statement of Claim are substantially without 
merit and not likely to have a material adverse 
effect on its business, financial condition or 
results of operation. The outcome of this claim 
is not determinable and the Company intends to 
vigorously defend this lawsuit.
(c) The Company is one of several defendants to 
a claim by a proposed class of freelance writers 
instituted in July 2003 in respect of works that 
they provided to newspapers and other print 
publications in Canada. The total amount claimed 
(by all plaintiffs against all defendants) is $500 
million in compensatory damages and $250 
million in exemplary and punitive damages. The 
outcome of this claim is not determinable. 
(d) CanWest MediaWorks (NZ) Limited has 
received a Notice of Proposed Adjustment from 
the New Zealand Inland Revenue covering the 
years 2002 to 2004 that proposes a potential 
tax liability of NZ$13.3 million on the treatment 
of its optional convertible notes. A Notice of 
Proposed Adjustment is an instrument through 
which the New Zealand Inland Revenue advises 
a taxpayer that it is considering amending its tax 
assessment from that in the tax return and is not 
a confirmation of liability. CanWest MediaWorks 
(NZ) Limited is confident that the tax treatment 
that it has applied to the notes is correct and 
does not believe that any material additional tax 
liability will result. The outcome of this situation 

is not determinable and CanWest MediaWorks 
(NZ) Limited intends to dispute the proposed 
adjustments.
(e) The Company is involved in various legal 
matters arising in the ordinary course of 
business. The resolution of these matters is 
not expected to have a material adverse effect 
on the Company’s financial position, results of 
operations or cash flows.
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12. Segmented information
The Company operates primarily within the publishing, interactive, broadcasting and outdoor advertising 
industries in Canada, New Zealand, Ireland and Australia. 
  Each segment operates as a strategic business unit with separate management. Segment 
performance is measured primarily upon the basis of segment operating profit. The Company accounts for 
inter-segmented information as if the sales were to third parties. Segmented information and a reconciliation 
from segment operating profit to earnings before income taxes are presented below:

  Revenue 1   

Operating Segments    2005 2004 2005 2004

Publishing and Online - Canada   341,298 325,759 81,624 85,651

Television    
 Canada   187,075 200,281 28,970 55,492
 Australia - Network TEN   230,696 246,851 104,490 120,192
 New Zealand   36,100 35,751 12,275 14,529
 Ireland   12,046 11,321 5,725 4,641

    465,917 494,204 151,460 194,854
Radio - New Zealand   23,572 23,763 7,018 7,738
Outdoor - Australia   29,674 28,904 7,469 7,793
Corporate and other   – – (8,657) (6,150)

    860,461 872,630 238,914 289,886

Ravelston management contract termination     – (281)

      238,914 289,605
Amortization of intangibles     5,575 4,939
Amortization of property, plant and equipment     23,728 21,680
Other amortization     1,474 1,179

Operating income     208,137 261,807
Interest expense     (52,634) (73,208)
Interest income     501 646
Amortization of deferred financing costs     (1,949) (2,201)
Interest rate and foreign currency swap losses     (120,539) (44,598)
Foreign exchange gains (losses)     (574) 10,496
Investment gains, losses and write-downs     85,135 1,635
Loss on debt extinguishment      (116,589) (43,992)

Earnings before income taxes     1,488 110,585

1  Represents revenue from third parties. In addition, the following segments recorded intercompany revenues: Canadian Television - $0.3 million (2004 – $0.2 million), Publishing and Interactive – 
Canada – nil (2004 - $0.1 million).

2 Corporate and other in 2004 has been reclassified between segments to conform with the presentation adopted in the current year.

Segment operating profit 2
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13. Subsequent events
(a) During the quarter, the Company announced its successful bids to acquire interests in two radio 
stations in Turkey. On September 21, 2005, the Company announced that CGS Televizyon Ve Radyo 
Yayıncılıgı Ticaret Anonim Sirketi (“CGS”) was successful in its bid to acquire the assets of Super FM 
for consideration of US$33 million, which will be payable upon completion of the transaction. On 
September 22, 2005, the Company announced that Pasifik Televizyon Ve Radyo Yayıncılıgı Ticaret 
A.S. (“Pasifik”) was successful in its bid to acquire the assets of Metro FM for consideration of US$23 
million, which will be payable upon completion of the transaction. In exchange for the payment of 
$US42.0 million, the Company will acquire a 75% economic interest in both CGS and Pasifik. These 
transactions, which are subject to regulatory approvals by certain Turkish authorities and are expected 
to be completed once these regulatory approvals have been obtained. Subject to a relaxation of foreign 
ownership restrictions and the receipt of all necessary regulatory approvals, the Company has the right 
to convert its interest to a 75% equity interest in Metro FM and Super FM.
(b) On December 21, 2005, TEN Group announced that it had successfully completed a private 
placement in the United States of A$150 million 10 year floating rate senior notes that are due in 2015.
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